Human Computer Interaction – Evaluating Web Sites


Evaluating Web Sites – Some issues to think about
Who are the Users? What do they want?

· What different types of users might the web site have?

· Do people come to the web site with practical reasons for doing something, or finding something out?

· What are these practical reasons? How do they vary? Can you list use cases?

· What assumptions will they or won’t they bring with them, about what the web site does and does not include, or about how it’s structured? Does the web site assume background knowledge not everyone will have?
Meeting the needs of the users

· How well does the web site cater for all the likely types of users?

· Which of the needs you’ve identified (use cases) does it meet?

· How well does the web site indicate what it provides for the users?

· Does the web site encourage users to do things beyond the goals they arrived with? If so, how well? If so, does trying to do this get in the way of the users achieving other goals?
· Do the user goals include doing something many times? If so, how well does the web site support doing it quickly?

Structure
· How clear is the structure of the site, and the place of the current page within it? How easy is it to move to another part of the site if you’re in the wrong place?

· How, and how well, does the web site enable people to find the information that they need?

· How, and how well, does the layout and style signal the structure of each page and of the site?

· How clear is the sequence of pages and page elements users need to follow to achieve their aims?

· How well does the web site support quick scanning to find out what the web site is about and what is and isn’t there?

· How easy is it to tell that some information that the user might want isn’t there? How easy is it to tell that unsupported use cases are unsupported?

· Are the contents of pages clearly indicated by their links in other pages? Are users warned about pages with long download times or that require particular plug-ins?

· Does the web site open additional browser windows? If so, how clearly does it signal what is going on? Is opening additional windows justified?
Content

· How thorough and complete is the content? Does it actually meet the users’ needs or reasonable expectations?

· How up-to-date is the content? Do you have confidence that the information is current?

· How reliable is the content? If some items of information should be treated with caution, is the site clear and honest about this?
· Does the content of the web site include unwelcome content, such as advertisements in banners or pop-up browser windows? If so, how much do these obtrude?

· Does the web site, or the users’ interactions with it, have security requirements? How are these handled?

· If the web site has interactive features, how well do they work? 
                        (Easy to understand what the interactive features do? Easy to recognise controls or actions? Easy to manipulate controls or perform actions? Clear sequences of actions? Clear range of options at each stage? Immediate feedback? Clear feedback? Undo or Exit options? Etc?)

Style
· How well does the site maintain a consistent style? Is it distinctive? Do any ‘corporate identity’ elements enhance or get in the way of the real content?
· How do you know you’re within this web site, or have gone to another?

· How well does the style of the site project a corporate image that is good or appropriate for this web site?

· How does the style of the web site rate on these dimensions? For layout? For colour choices? For writing style and the appearance of the text?
· Clear--------------------
Cluttered

· Interesting--------------
Dull

· Elegant-----------------
Garish

· Lively-------------------
Quiet

· Enjoyable--------------
Tedious

· Sparse-------------------
Dense


· Few screens------------
Many screens

· Readable---------------
Hard to read

· Fast downloads--------
Slow downloads

· How well does the web site make trade-offs between these factors? Does it manage to be clear and interesting, or cluttered and dull?
· How well do the layout and style choices highlight important information, rather than less important information or background elements?

· Does the web site include annoying or distracting features like flashing or scrolling elements?

Inclusiveness
· How suitable is the style for different groups of users? How about users with imperfect eyesight or poor hand-eye coordination (such as many elderly people)?

· Is there any way to change the style, if you don’t like it?

· How well does the web site work with different browsers?

· How well does the web site work with different sized screens?

· Does the web site require plug-ins that many users won’t have? If so, are these signalled and easy to avoid?

Further Reading

· Jakob Nielsen, Designing Web Usability, New Riders Publishing, 2000.

· Patrick J. Lynch, Sarah Horton, Web Style Guide, Yale University Press, 1999.
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